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involved have found this to be cost effective way 
to deliver information. It also 
makes early intervention eas-
ier which conserves private 
resources and lowers public 
down the road spending. The 
Network of Care websites 
have won a number of awards. 
 

   Each website section contains an astounding 
amount of information and really empowers the 
end user. A click transform the website into as 
many as 14 alternate languages (including sign 
language)  alternate languages or to a text only 
mode that a computer voice program can read. 
Everything is there-services, equipment, medical, 
news, legislation-in an easy to use format. There 
is even a folder button to store information found 
in any of the sections-no more repeat searches. 
Since info in the folder will be personal for each 
user, you do have to register (at no cost) to use it. 
The folders are also multifunctional. You can even 
password protected sections (or all) of your folder 
to share with other people for a limited or unlim-
ited time. 
 

   Sonoma County already has a Network of Care 
website with 3 sections 

Mental/Behavioral Health 
Public Health 
Veterans and Service Members 

Check things out at www.networkofcare.org - 
there are many demo buttons that explain how 
everything works. I would like to see Sonoma add 
the “Senior” section to their website. San Diego 
County’s site is a model for all this section can 
contain. (See page 2) They even have a button 
where you can watch the web cast of their 2010 
Aging Summit. Because the URL for Sonoma 
County’s website is long and rather complicated -  
http://Sonoma.networkofcare.org/ph/home/index.cfm - 

   I learned about three important projects while I 
was in San Diego that I would like to share with 
you. One helps our community, one would give us 
recognition and one is just personal. 
 

   The first (community) project is Network of Care. 
This is a highly interactive, one-stop public infor-
mation website with 9 possible sections built by 
Trilogy Integrated Resources. The sections are: 
Seniors & People with Disabilities—Local re-

sources and tools for seniors, people with disabili-
ties, caregivers and service providers.  

Mental/Behavioral Health—An online information 
place for individuals, families and agencies in-
volved with mental illness.  

Kids (Ages 0-5)—A comprehensive, easy-to-use 
collection of information about services for kids 
(prenatal to age 5), their families, and the agencies 
that serve them.  

Children and Families (Ages 0-18)—An online 
"virtual community" for those who care for children 
and youth ages 0-18.  

Developmental Disabilities—This comprehen-
sive, Internet-based community resource provides 
information for individuals, families and agencies 
concerned with developmental disabilities.  

Domestic Violence—Community-based resources 
and information for people who are experiencing 
domestic violence.  

Public Health—A complete, interactive resource 
that provides information about public health, envi-
ronmental health, emergency medical services, and 
community health.  

Probation Services—Online information about 
community-based probation, corrective and reha-
bilitative services.  

Veterans and Service Members—Complete, 
user-friendly information and tools for veterans, 
service members and their families.  

It is a pick-and-choose situation and the cost is 
based on population and number of sections 
used. While most of Trilogy’s clients are counties, 
there are also cities and Regional Centers. Those 
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San Diego County, United Through Reading will 
need lots more volunteers and equipment.  
 

   Most user groups have at least one member 
with a digital camera that takes video and mem-
bers who know how to burn DVDs. They also 
have an area where the recording can be done  
and DVD burning laptop computers for mobile re-
cordings. User groups are always looking for new 
members and media coverage. United Through 
Reading’s programs are covered by the media, 
and the grandparents they serve are the people 
who benefit the most from computer help found in 
user groups.  
 

I think it is a win-win situation. 
 

   To become a partner would also involve some 
training. There are various techniques and tips on 
making a good reading video that we need to 
learn. Sharing a book is a little more complicated 
than just pointing the camera and shooting. 
 

   Linda Hopkins, Grandparent Program Manager, 
is responsible for the development., marketing, 
and growth of this program. For more information, 
or to get involved with the new program, you can 
contact Linda by phone at 858-481-7323 or by 
email at grandparent@unitedthroughreading.org 

   The second (recognition) project was started for 
the Military by Betty J. Mohlenbrock, a teacher 
and reading specialist. When Betty’s surgeon hus-
band returned from an 18 month deployment dur-
ing the Vietnam War his 2 year old daughter didn’t 
know him. She had a vision that military families 
could stay connected through reading books aloud 
on video. In 1989 she founded a non profit organi-
zation, found sponsors, and since then has helped 
over half a million  children and adults stay con-
nected. Her program - United Through Reading - 
is a work in progress and has expanded to include 
families outside the military. The Transitions Pro-
gram reaches out to 
families who are sepa-
rated by incarceration, 
drug treatment or so-
cial services. The 
Grandparent Program 
is available to grand-
parents living in San 
Diego County and 
their grandchildren. 
 

   Their technology is 
also changing. Since 
the beginning they 
have used special 
cameras that recorded 
directly on the DVDs.  
Now they are develop-
ing a shell to use 
when burning the 
DVDs on a computer. 
Being able to use a 
wider range of cam-
eras is critical to the 
growth of their pro-
grams.  
 

   To expand beyond 

 

 

 

and people will need easier access to use it, I am 
also working on getting a link to it on the Sonoma 
County Library website.  
 

   People need to know about this resource, so 
spread the word. Supervisor Valerie Brown is 
working on expanding Sonoma’s website. If you 
want to help, contact her by phone ( 707-565-
2241) or email (vbrown@sonoma-county.org). 
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to join him as the “experts”. You can select any-
one on the site for your personal “Guru” list. 
 

   When researching a product you want to buy, 
you can search for the good or the bad. You can 
also sort your searches in many different ways-
such as:. 

what the experts think 
what your gurus think 
what your friends think 
what the masses think  

 

   The first thing you do after registering is start 
your lists, beginning with the products you love 
(cool). It is important to be as specific as possible. 
Building your lists earns points that help you climb 
the “Ladder of Trust” and makes you eligible to 
win cool prizes. It will also make you more of an 
insider and help reshaped the way tech products 
are researched and purchased.  
 

   Right now the site is still in development and 
has a long way to go before it is ready for general 
use. Dave’s team is working on the glitches and 
putting in better components. They also want to 
hear about and fix the problems. I know I encoun-
tered a few bugs-especially when entering my 
wireless mouse. I emailed Dave and they were 
fixed. 
 

   Until CoolHotNot.com is ready for launch, you 
need a referral to join. If you are willing to be part 
of the beta test, consider this your invitation. Type 
“bethpick” in the “Referred By” field or use this link 
http://www.coolhotnot.com/InvitedBy.aspx?bethpick 
 

                                                                 —Beth 

   The third (personal use) project is currently in 
the beta testing phase. We have all bought great 
tech products that we loved and others that were 
a waste of money despite our due diligence. 
Wouldn’t it be nice to have an easy way to learn 
what’s good to buy and what to avoid?  
 

   Dave Whittle thought so and developed Cool-
HotNot.com – a website where you can sort 
through the best loved (cool), most wanted (hot), 
and worst letdown (not) tech gadgets, software, 
digital cameras, laptops, cell phones, and other 
consumer electronics products. It’s a social net-
working site for technology where your participa-
tion and creditability will be rewarded. The vision 
was to have product and service reviews from 
“experts” and the masses that could help people 
make wise purchases, compose their wish list, 
and avoid being disappointed or frustrated. 
 

   Dave - writer for Smart Computing Magazine, 
website developer, program manager, and busi-
ness consultant - asked 5 people who work in the 
technology industry 

 

John C. Dvorak - a prolific American columnist 
and broadcaster in the areas of technology 
and computing. 

 

James 'Jim' Louderback - best know as host of 
TechTV's Fresh Gear and editor-in-chief of 
PC Magazine.  

 

Christopher "Chris" Joseph Pirillo - founded 
and maintains a network of blogs, web fo-
rums, mailing lists and online communities 
as well as hosts videos on several internet 
sites, including CNN, YouTube, ustream.tv, 
and his own website. 

 

Cheryl Currid - ABC News technology reporter, 
columnist for  Windows Magazine, PC 
Week, Information Week, and  Infoworld, 
and author of 14 books. Frequent keynote 
speaker on emerging technologies. 

 

Steve Bass - longtime popular staff writer at 
PC World magazine and his own technology 
newsletter. Founded the Pasadena IBM Us-
ers Group. 
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Smart Computing Tip Of The Day 
 

DVR Storage Capacity 
 

One DVR (digital video recorder) spec—the 
maximum hours of content its hard drive holds—
is usually easy to find on the box or sales tag. But 
think of a VCR for a moment. Depending on the 
recording settings, a standard T-120 VHS tape 
will hold two, four, or maybe even six hours of 
material, but as the hours go up, the quality goes 
down. DVRs usually operate by a similar princi-
ple, using selectable levels of video compression 
to squeeze more onto the drive. For a better 
sense of the drive's capacity, look for the hours it 
will hold at the highest quality. If you're looking for 
an HDTV-compatible DVR, remember that high-
definition programming requires around 10GB 
per hour, which can quickly fill a drive.  



Variations On a Theme of Flash Drives 
 

                                       By Fred Wasserman, Vice President, Programs, Seniors Computer Group, CA 
                                       scgsd (at) cox.net                                                                        www.scgsd.org 

their fragility. These are complex little devices with 
their delicate circuit board components within 
some kind of brittle plastic casing soldered to the 
external connector. But this Verbatim product ad-
dresses the fragility problem by design and elimi-
nation of the weakest point, the connector-to-body 
attachment. The connector, electronics and hous-
ing are just a single strong plastic potted circuit 
board.   
 

   TUFF-CLIP, the other innovative USB drive, is 
an extremely tough unit that is designed for ex-
treme environments and can be clipped to back-
packs, belt loops key chains or what have you. 
 

   As an added 
convenience, 
both come 
with the appli-
cation built in 
to encrypt the 
data contents 
in any Win-
dows environ-
ment. If lost or 
stolen, your 
data is safe 
but only if you 
use that capa-
bility. 
   

   Last, but in no way least, is that these USB 
drives are enhanced for users of the newer ver-
sions of Windows. They are Readyboost capable. 
You will ask, what is Readyboost?  With Widows 
Readyboost which is available with Windows Vista 
and Windows 7, you can use appropriately de-
signed USB flash memory to improve perform-
ance without having to add additional memory to 
the computer internals. The flash drive acts as the 
additional memory cache that, like your installed 
RAM, can be accessed faster than hard drive stor-
age. Visualize 4- or 8-Gigabytes of additional 
memory to speed up your large file-intensive pro-
grams such as working on a large Photoshop im-
age. 
 

   Verbatim, producer of the old - inch floppy that 
my first computer ran from has added these new 
products to its expanding line of useful media and 
is still making the good stuff. 

This article has been obtained from Judy Taylour with the au-
thor’s permission for publication by user group editors; all other 
uses require the permission of the author (see e-mail address 
above).  
 

   Flash drives have become not just interesting 
little toys but essential storage and data transfer 
tools. How many of us still use floppy disks to 
pass data along from one computer to another? 
They fit in a shirt pocket. For bigger stacks of 
data, a CD or DVD was necessary, but didn’t fit in 
that shirt pocket. When flash drives came along 
disk media were relegated to just long-term stor-
age or for sending data by mail. Flash drives in 
use is doubling every year. That means there is a 
real opening for manufacturers to come up with 
newer and better versions of the product. 
 

   I came 
into pos-
session 
of some 
really in-
teresting 
and use-
ful varia-
tions on 
the flash 
drive, or 
thumb 
drive, as 

it is sometimes called. They both held my interest 
as very useful devices. One is so small and flat 
that it can easily be put in your wallet where it 
would probably make less of a bulge than a folded 
dollar bill. Great idea. They both come equipped 
to clip on to your key chain. The larger one, called 
“TUFF-CLIP” has a retractable protector on the 
connector end and a spring latch to connect to 
anything like a key ring. The little one, called 
“TUFF-N-TINY” can also be attached to a key 
chain with the supplied lanyard. A consideration 
with that USB Drive is you must remember to 
keep the contacts facing up when connecting it to 
the USB port, though it won’t suffer damage if you 
don’t.   
 

   It doesn’t just stop there. The TUFF-N-TINY is 
completely sealed, water and dust resistant, 
measures just 1 by ½ inch and is no thicker than a 
penny and offers 2, 4 or 8 Gb of storage for $12 to 
$27. Until now, the one flash drive weakness was 
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now get access to reviews from Rotten Tomatoes, 
Metacritic, and Flixter. Gamers get a lot of new 
features in the Spring Bing release: not only is 
there information on 60,000 popular games, but 
casual games can be played immediately: I did a 
search on "Bejeweled," and the top result showed 
an image of the game and featured a "Play now" 
button right at the bottom of the entry. How about 
that for instant gratification! The more hardcore 
gamers get quick access to reviews, cheat sheets, 

walkthroughs, videos, and purchase.  
 

   In a more serious vein, Bing Health 
results now offer clinical trial data , 
new sources including Harvard 
Health, the CDC, and TeensHealth. 
Health information sources can also 
now update their content with Twitter, 
and Bing will instantly update it in its 
search results.  
 

   Bing Maps now offers embedded third-party 
maps, smoother photosynths, reverse address 
lookup, interactive labels, more business details 
(like restaurant reviews), and filtering of business 
searches (like "only show me four star Chinese 
restaurants within 5 miles with prices under $40"). 
You'll even be able to walk inside some restau-
rants virtually. One new Bing map application will 
please many a suburbanite: Parking finder. Bing's 
map app SDK has been opened so that any de-
veloper can add his own twist on what can be 
done with rich mapping.  
 

   Shopping is a big part of Web search, and 
though Microsoft recently discontinued the Bing 
Cashback program, the company is still moving 
forward with Bing Shopping. Now users can share 
deals their social networks, perform faceted 
search by specifications, select from 28 categories 
with over 300 more-specific subcategories. Prod-
uct pages have been redesigned to better show 
ratings, reviews, and product images, and mer-
chant ratings have been introduced. Auto pages 
now feature detailed specs and reviews, along 
with data from MSN Autos.  
 

   Events pages have, too, been redesigned, let-
ting users search for all of a specified performer's 
appearances or see all events at a particular 
venue.  
 

   The new Bing Social Search uses data from Mi-

   Now that summer has officially started, Bing's 
new release is here. Microsoft's steadily growing 
Web search challenger to Google is undergoing a 
renovation, with changes to the user interface and 
additions to vertical search options like Entertain-
ment, Shopping, Travel, and Autos. A new Bing 
iPhone app has also been released, with new 
commerce and social features, including product 
barcode reading.  
 

   "Our focus is trying to get to an intent-based dia-
logue model as opposed to hit or 
miss model we have today," Mi-
crosoft's director of Bing Search, 
Stefan Weitz, said in an interview. 
"We also went back to the re-
search and figured out what kind 
of decisions people were trying to 
make with web search and we 
built a new experience around 
this. The number one request we 
get is 'help me complete a task more quickly.'"  
 

   The most obvious changes are on Bing's redes-
igned result page. Options have moved from the 
left rail to a tab bar, which Weitz calls the "answer 
bar," above the result area. The left rail will now 
just offer refinements to your search query; for ex-
ample, a search for "birds" offered "Kinds of 
Birds," "Wild Birds," "Pictures Wild Birds," and 
"Bird Species". On the tab bar above were the op-
tions "Web," "Images," and "Wikipedia". A search 
for "Salma Hayek" yielded some different options 
on the tab bar – "Web," "Images," "News," 
"Videos," "Wikipedia," and "Blogs". 
  
   Speaking of entertainers, another new focus of 
Bing is vertical result pages, especially for enter-
tainment. Wietz noted that a full 10 percent of web 
queries revolved around entertainment of one kind 
or another. The new Bing Entertainment verticals 
include richer content for Music, TV, Movies, and 
Games. New music result pages will offer song 
lyrics, the ability to play 6.8 million songs directly 
on the result page using a Zune player popup, and 
the ability to buy songs from either Amazon, 
iTunes, or Zune.  
 

   For TV, users will get quick access to listing, 
episodes, reviews, and images. They'll also be 
able to directly invite their Facebook or Twitter 
contacts to watch a show together. Movie fans will 
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Bing's Update Wants to Turn Search into a Dialogue 
                                                    By Michael Muchmore                                      PC Magazine, 6-22-2010 



  Firefox has a hidden feature: Visual tab switching  
Turning on the feature takes two steps: 
  

1. Go to Firefox's address bar, type about:config, 
and hit Enter. (Didn't know about this, eh?) 

 

2. Type browser.ctrlTab.previews into the Filter 
field. When it appears, double-click it. (The 
value will change to true.) 

 

Five Handy Firefox Add-ons 
 

   Here are five add-ons I've recently used; they're 
easy to install and don't take much time to figure 
out how to use. Pay attention to the version of 
Firefox you have installed (Help, About Mozilla 
Firefox) to make sure the add-on is compatible 

must be gratified to see its innovations being cop-
ied by its formidable, market-leading competitor, 
Google. Most recently, that search giant even 
mimicked Bing's photo backgrounds, but quickly 
retreated because of the resulting user confusion. 
A few weeks earlier, Google unveiled its perma-
nent left-hand sidebar of search options, a hall-
mark of Bing since its inception. Just as Microsoft 
held sway in the browser world a few years ago, 
competition has forced all products to get better, 
and I'm happy to see this happening in web 
search, where one player has dominated for sev-
eral years.  

crosoft's partnerships with Twitter and Facebook 
to show people what's hot at the moment.  
 

   The new Bing iPhone app gets more social, 
showing combined Facebook and Twitter updates 
from friends, just as Microsoft's recent Messenger 
iPhone app does. Not only does it now scan bar 
codes to bring up descriptions, and sometimes 
reviews, prices, and store links, but you can also 
simply hold an album or book cover for the same. 
The Movie section now plays trailers and makes 
finding showtimes simpler.  
 

   Bing continues to innovate, and its creators 
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Free Super Sites and Tools to Test Your PC  
 

                     By Steve Bass, Publisher and Self-appointed Chief Content Officer, TechBite
                              Stevebass(at)techbite.com                                                   www.techbite.com 

with it. 
 

• Tired of squinting at sites with tiny fonts or weird 
background colors? Experiment with NoSquint 
to override a site's font and image sizes as well 
as change its foreground and background col-
ors. If you like the results, tell NoSquint to re-
member the settings for your return visit to the 
specific site. http://urandom.ca/nosquint/  
 

• I've experimented with SwiftTabs for a few 
weeks. It lets you use the F-keys to go to the 
next or previous open tab. It's a keeper -- and 
especially useful for those of us with Function 
keys along the side the keyboard. (Careful, the 
site has a name sure to offend.) http://tinyurl.
com/3746xsx  

 

• I like the idea behind Fox Splitter, an add-on 
that rearranges tabs as separate windows. The 
problem is I had trouble adjusting to splitting off 

   This article has been obtained from Judy Taylour with the 
author’s permission for publication by user group editors; all 
other uses require the permission of the author (see e-mail 
address above).  
 

   I know many of you still stubbornly use Internet 
Explorer. I used to, as well. But Firefox, with all its 
lovely add-ons and tweaks, is just more fun to 
use.  
 

   Let's start with a something you might not know 
about: Firefox's hidden visual tab switching tweak. 
Right now, you can use Ctrl-Tab to cycle through 
Firefox's tabs. But if you're using Firefox 3.6, the 
current revision, this tweak will give you a visual 
look at the tabs, just like using Alt-Tab in Win-
dows. 

 
Rearrange Firefox's windows with Fox Splitter 



   Steve Bass is the publisher and self-appointed 
Chief Content Officer at TechBite; he continues to 
experience the cool feeling of having his own 
newsletter. Send him your feedback at TechBite 
<stevebass@techbite.com>. To sign up for 
TechBite's free Steve Bass Technology newslet-
ter, head for our signup page. http://www.techbite.
com/  

 

   Steve's also the author of "PC Annoyances, 2nd 
Edition: How to Fix the Most Annoying Things 
About Your Personal Computer," available on 
Amazon. It covers XP, but not Vista. If you haven't 
purchased your copy today, don't wait, supplies 
always seem to be limited... 

tabs and keeping track of what went where. You 
might like it, and it's easy enough to install and 
uninstall, so give it a try. http://tinyurl.
com/24n3ct  

 

• Not all of Firefox's icons are easy to recognize; 
Menu Icons Plus gives me a nicer array of 
choices. I'm using it with XP, but Vista and 
Win7 may give you problems. http://tinyurl.
com/34op9fx 

 

• You know about Firefox's built-in Find features. 
Find All highlights every occurrence of the word, 
shows it in a separate window, and lets you 
click to go to the word. (See the screens below 
for instructions.) Très cool, no? http://tinyurl.
com/cc7apq 
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Start Typing and Firefox starts a search. 

Click Ctrl-F to expand Firefox's Find feature. 

Now use Find All: It does tons more than  
        Firefox's default Find feature. 

 

Smart Computing Tip Of The Day 
 

Smart Computing Magazine sends these tips via 
e mail.  They also have them archived on their 
website: 

www.smartcomputing.com 

Finding Help In Windows & Windows Programs 
 

                                         By Ron Hirsch, Boca Raton Computer Society, FL 

 

                                                          ronhirsch1439 (at) comcast.com                         www.brcs.org 

   How often have you needed help in a Windows 
programs and didn't know where to look?  It just 
so happens that Windows has lots of places that 
provide you with help.  In the distant past, most 
software programs came with lots of books, manu-
als and other printed material.  However, in those 
days, the cost of the software was much higher 
and could easily absorb the cost of these manu-
als.  In present times, the software industry has 
gotten extremely competitive, and cannot afford to 
print elaborate manuals and include them with the 
product.  But, a tremendous amount of help is 
readily available to you, if you know where to look. 
 

   Actually, the subject of help should actually be 

This article has been obtained from Judy Taylour with the au-
thor’s permission for publication by user group editors; all other 
uses require the permission of the author (see e-mail address 
above).  
 

   HELP IS EVERYWHERE 
 

   Windows and Windows programs actually have 
a tremendous amount of help and assistance built 
into the software. Unfortunately, most users don't 
know where to look, or don't know how access this 
help. A good analogy would be a man who 
drowned, even though six people threw him life 
jackets. You may ask “Why did he drown if he had 
all those life jackets?” The unfortunate fact is that 
he didn't know what a life jacket was, or how to 
use it. 



space where other material in addition to the pro-
gram itself can be stored.  Sometimes, the com-
plete manual for the program is on the CD and the 
installation process for the software actually sets 
up an icon where you can click and have the man-
ual brought up. Some manufacturers however, 
just put the manual on the CD and never let you 
know that it’s there. Of course, if you're conver-
sant with exploring the contents of the CD by us-
ing Windows Explorer or another file manager, 
you can take a quick look at the listing of files and 
generally locating the manual is fairly easy. Once 
you have the manual located, it will more than 
likely be in a PDF file, and you can read it on your 
machine, or print it out using your printer if you so 
desire.  If you feel that you are going to have 
many reasons to continually use the manual, it 
probably pays to print it out. One thing you should 
be aware of, however, is that manuals can often 
be several hundred pages, and can take a consid-
erable amount of time, paper, and ink to print out. 
Also, the cost of printing the manual can be sub-
stantial if there is lots of color used on the pages. 
Printing out of a manual can run anywhere from 
five cents  to 20 cents a page, using your own 
printer, depending upon the complexity and use of 
color on the pages. Very often, for major programs 
where there are third party books available, it 
makes more sense to purchase a ready-made 3rd 
party manual which will probably have even more 
information than the manual on disk. This is true 
mostly of those programs which are very widely 
used such as Microsoft Word, Corel WordPerfect, 
Photoshop, and similar programs. 
 

   Generally, when the manual is on the program's 
CD, it is often in a format called PDF, which 
stands for “portable document format.” This format 
requires Adobe Acrobat reader to view it on your 
computer. Most computers these days have 
Adobe Acrobat reader already installed, as it is a 
very widely used program. And, if you double-click 
on a file that has a PDF extension, it will automati-
cally launch Acrobat Reader and the document in 
question will be available for you to read, print, or 
whatever you would like to do. Adobe Acrobat 
reader is part of the Adobe program called 
“Acrobat”. This program has become universally 
used for creating documents which can be distrib-
uted widely, and easily read on any computer. The 
reader portion of the program has been made 
available by Adobe as a free utility. 
 

THIRD PARTY MANUALS 
 

If you decide to buy a manual, here again, you 

broken up into two distinct categories.  There is 
the type of help you need when you're working in 
a program and something specific comes up that 
you are not familiar with, and need assistance. 
The other type of help is when you need real be-
ginners information on how to learn and use the 
basic program features. 
  
GETTING HELP WHILE WORKING IN A PROGRAM 
 

   Listed below are 3 methods for obtaining help 
and information instantly... 
 

1. The universal key in Windows to obtain help is 
F1. In almost any situation, whether it be in a 
specific program or just on the plain Windows 
desktop, using this key will generally bring up a 
help screen in which you can navigate and 
probably get answers to the question at hand. 

 

2. The second most important way to get help is to 
use the help menu on the program in which you 
are working. While not every window program 
has a menu at the top of its operating window, 
the majority of Windows programs do have this 
listing. Clicking on “HELP” will generally bring 
up a list of various options. A very common op-
tion is an item which is labeled “index.” Clicking 
on this will bring up a bunch of choices for you 
to select alphabetically or by topic. You can 
click the help area you are looking for, or gener-
ally type in the subject in the field which is pre-
sented, to have the program show you what is 
offered. 

 

3. A third, and largely overlooked methods of ob-
taining information, is by right-clicking on the 
item in question. The protocol of right-clicking to 
obtain information and other features is becom-
ing more and more widespread in Windows and 
Windows programs. The three methods pre-
sented above can provide you with a tremen-
dous amount of assistance while working at 

    your computer. While these methods do not re-
place the need to use manuals, they offer the 
user the opportunity to obtain help very rapidly 
via a few simple mouse clicks. The best way to 
learn more about this, and understand the pro-
tocols, is just to try it. So, start clicking away 
and see what comes up. 

 

PRINTED DOCUMENTATION 
 

   Typically, programs come with a very short 
printed document which includes just about 
enough information to help you install the pro-
gram.  Today, most installation disks are CD's (or 
DVD's), and of course, optical disks have lots of 
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simple task. Go to the Web site, and do a search 
on the program name in question. A listing will 
come up, with info on the book, pricing, etc... Then 
it's a simple matter to make one's choice. While a 
local book seller may be able to provide you with 
some of the choices, the Internet will have a far 
greater number of choices available. 
 

   I hope the material presented here will assist 
you in using your computer in more and better 
ways. To me, the secret to getting any job done 
was never that one had to know everything about 
everything associated with the task. But, knowing 
where to look for answers to the things that you 
aren't familiar with, is the real key to success. 
 

   If you find this material useful, you may want to 
download this article in PDF format, from our web 
site www.brcs.org. This allows readers to keep the 
material either as a PDF file, and/or print it out, 
and place it in a loose-leaf notebook for future ref-
erence. 

have a variety of choices. Very often the software 
manufacturer has manuals available which you 
can purchase directly there. Unfortunately, these 
manuals may not be as good as those which you 
can purchase directly from a book supplier. A typi-
cal case in point is the manual for WordPerfect. 
For many years, I have been using the original 
WordPerfect manuals in addition to the third party 
manuals produced by QUE Corp... These QUE 
WordPerfect manuals which are typically entitled 
“Special Edition - using Corel WordPerfect X”, 
have been vastly superior to those manuals which 
are available directly from Corel, or whatever com-
pany currently owned the WordPerfect product. 
The QUE manuals for WordPerfect are generally 
over 1000 pages, very well-organized, and offer 
extremely good value. Anytime I'm looking for a 
manual for any program, QUE is my first choice. 
 

   With the Internet, and book stores like Barnes & 
Noble or Amazon, finding books has become very 

Computers 101 ——      By Steve, WorldStart Staff Member 
 

                                                                     This information has been reprinted with permission from WorldStart 

   That's it. The steps are basically the same for 
any copy & paste procedure you need to do. 
 

   Here's another example. In the image below, 
we'll  take a line of text, copy it, and paste the 
copy below the original line: 
 

   If you want to get a little more fancy, place your 
cursor at the first character you want selected 
and, while holding down the SHIFT key, click next 
to the last character you want selected. It's some-
times easier to follow this procedure than to make 
selections by dragging, especially when your 
wrestling with a lengthy document. I can't remem-
ber the number of times the area I wanted to stop 
selecting at zipped right by me on a document! 
 

   Another fun way to use the SHIFT key is adding 
to an existing selection. 
 

   Let's say you select an area of text and you 
came up short of what you really needed. Rather 
than trying to re-select the whole thing, just hit the 
SHIFT key and click your mouse where you would 
like the selection to end. (You can also shorten a 
selection by doing this too.) 
 

   After you have used the SHIFT key to get your 
text selected, follow the pervious steps to copy / 
paste. 

Michael from California Asks: 
 

                                                                                                          How do I "Copy and Paste"? 
 

A:   First off, you'll be glad to learn copying and 
pasting is easy. You can copy and paste just 
about anything your little heart desires: text, web 
pages, files, pictures, you name it. The idea be-
hind the process is to take information from one 
place and deposit it into another. 
 

   For an example, let's pretend you're working in a 
word processor and need to copy and paste a 
section of your document into an e-mail. Here's 
how: 

1. First, you'll need to select the text you wish to 
copy. You do this by putting your mouse cursor 
at the first character you want to copy and, 
holding down the left mouse button, drag the 
cursor to the last character you need copied. As 
you drag, you'll notice everything gets high-
lighted (selected). 

2. Next, right-click the selected area. Choose 
Copy from the menu that pops up (or you can 
use CTRL-C if you like keyboard shortcuts). 

3. Finally, right-click the area in your e-mail docu-
ment where you would like to insert the word 
processor text. Click Paste from the menu that 
pops up (For this, CTRL-V is your keyboard 

shortcut). 



Verbatim Nano Wireless Mouse       
                                        By Fred Wassermann, V. President, Programs, Seniors Computer Group, CA 
                                         scgsd (at) cox.net                                                                       www.scgsd.org  

ble scroll wheel but 
no extra program-
mable function but-
tons. Of course, the 
included software 
allows left- or right-
hand use. I found 
that extra mouse 
buttons are often ac-
cidentally clicked 
when those functions are least desired. This 
mouse shuts off to save batteries when not in use. 
It is not an issue with notebook users, but in my 
tests, the receiver worked flawlessly at ranges 
greater than 10 feet from the mouse, well beyond 
where one can see the cursor on the screen. My 
present desktop wireless mouse has the stutters 
when it is only 4 feet from the computer. That can 
be an issue when a desktop unit is as distant from 
the mouse as mine is. This would not be a prob-
lem with the Verbatim Nano. 
 

   Another consideration for those that have built-in 
Bluetooth in their notebook, this mouse is also 
available in a Bluetooth unit, requiring no dongle 
at all. Same price, same functionality. 
 

   The Verbatim Nano Mouse functions better than 
any wireless mouse I have owned. It has very 
good resolution, offers significant protection from 
bumping damage due to the small size of the re-
ceiver, is less expensive than comparable prod-
ucts, and comes in six colors. I am partial to red.   
 

   If you have a notebook, I recommend this prod-
uct. If you just have a desktop unit I recommend it 
as a worthwhile accessory. Wireless has come a 
long way with this product. More info is available 
at: http://tinyurl.com/29sww5k 

This article has been obtained from Judy Taylour with the au-
thor’s permission for publication by user group editors; all other 
uses require the permission of the author (see e-mail address 
above).  
 

   I just installed a new Verbatim Nano wireless 
mouse in my notebook computer. I had used an-
other brand of wireless mouse which had a typical 
2-inch long wireless receiver. It was satisfactory 
but because I had to remove the USB receiver to 
fit it into the carrying case, it was not ideal. It also 
worried me somewhat as I had already damaged 
two thumb drives on my desktop computer as well 
as destroying one USB female socket on that 
computer. Well, I damaged the one and my 75 
pound dog did the other one. I learned but he did-
n’t. You can see one totaled thumb drive below. It 
doesn’t take much to kill one. 
 

   This got me 
thinking about 
possible dam-
age to the wire-
less mouse re-
ceiver dongle as well as the possibility of damage 
to the notebook motherboard if anything bumped it 
or dropped on it. Replacement receivers are about 
half the cost of the whole mouse setup. Mother-
boards are very expensive to replace on note-
books. If you look at the Verbatim Nano Mouse in 
the figures at the top and bottom right, you can 
see that the receiver is extremely small. It barely 
projects ¼ inch from the computer. It is just big 
enough to be removable with thumb and forefin-
ger. It is not likely to be in the path of anything that 
can break it. Problem solved, worry gone, and my 
notebook can be packed even with the receiver 
attached. 
 

   How does this mouse compare with other units? 
At a suggested list of $29.95, it is the least expen-
sive wireless mouse sold with a tiny receiver don-
gle like this one. Similar Nano mice are considera-

bly more expensive. The 
mouse is small, perfectly 
sized for your notebook, 
yet quite adequate for the 
average hand. A rubber-
ized grip makes for easy 
handling. The Nano has 
the standard two buttons 
along with a programma-
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Smart Computing Tip Of The Day 
 

Clean Your DVD Drive 
 

There are few reasons to clean the lens on a 
DVD drive because disc rotation creates powerful 
air movement that keeps the lens clean. If you 
must clean the drive, use a cleaning disc de-
signed for DVD players because CD and DVD 
pickup and lens systems have slightly different 
geometries.   



been debunked, perhaps still making the rounds 
after several years. Do you spare others need-
less anxiety and wasted time by simply deleting 
such emails? They're meant to deceive gullible 
readers, which is rather funny given that 
"gullible" is not even in the dictionary.  

 
6. When you Forward an email that is legit, per-

haps a collection of cute rattlesnake pics, do 
you delete any previously-accumulated email 
addresses? When you write to multiple email 
addresses, do you Send using BCC (blind car-
bon copies)? In both cases, it's a matter of pro-
tecting email address privacies.  

 
7. For all emails, before clicking on Send, do you 

read your composition to find typos, poor phras-
ing, bad punctuation and misspelled words? Do 
you avoid all upper-case words except when 
you want to be read as SHOUTING? Do you 
minimize those !!!!s? It's all a matter of caring, 
courtesy and competence.  

 
8. Did you get a perfect score, without "No" an-

swers to any of the questions?  
 
Thought of the Month: "Type unto others as you 
would have them type unto you."  

This article has been obtained from Judy Taylour with the au-
thor’s permission for publication by user group editors; all other 
uses require the permission of the author (see e-mail address 
above).  
 

   This month I clicked on "email etiquette" in 
Google, and found 163,000 hits, with myriad sug-
gestions for doing the right thing. I realize that 
many of you do not need this, but others, including 
my own kith and kin, should take note of these pet 
peeves. Please take the quiz:  
 
1. A friend emails you with the subject "Meg's 

birthday," and attaches three nice pics of the 
little sweetie with her cake and candles. Do you 
immediately reply and comment on the happy 
occasion, leaving the subject unchanged?  

 
2. A month later, when you email this same friend 

about your successful hip replacement, and you 
use Reply to get started, do you use something 
relevant, like "I'm so Hippy," instead of lazily 
leaving "Meg's birthday" as the subject line?  

 
3. When a friend sends you anything welcome, do 

you give them the courtesy of a prompt reply/
thank you, knowing that they'll appreciate that 
you received it and cared enough to respond? 

 
4. When you Reply, do you delete all traces of the 

incoming email, especially any pics or a long 
attachment, thus saving clutter on your friend's 
hard disk which, after all, already has a copy of 
what was sent?  

 
5. Someone emails you a scary warning of im-

pending doom if you get an email with a certain 
clickable link. Or, it might be an amazing come 
on, saying that Microsoft will pay you cash for 
every person to whom you relay this message, 
so they can check a new method of email track-
ing. You are begged to forward this to everyone 
in your address book. You notice that this email 
has already been successively forwarded sev-
eral times, each time accumulating long visible 
lists of email addresses of previous recipients.  

 
Do you take time to check a hoax or urban leg-
end web site, such as www.snopes.com or 
www.scambusters.org, to see if this message 
has validity? Most likely you'll find that it has 
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Dick’s Clicks 
 

                     By Dick Ramette, President, Computer Club of Green Valley, AZ  
                          Rwramette (at) mindspring.com                   Summer 2010 Issue, Green Bytes 

 

 

Smart Computing Tip Of The Day 
 

Save A Web Page 
 

The simplest way to save a Web page is to select 
Save As from the File menu, use the Save Web 
Page dialog box to specify a location and name 
for the file you're saving, and click Save. The re-
sult is a little sloppy, though, as IE automatically 
creates an additional file folder to store the im-
ages contained on that page. If you don't want 
that, move on to the next option. Save an entire 
Web page, take two. A cleaner way of saving a 
Web page is to select Save As from the File 
menu, use the Save Web Page dialog box to 
choose a location and give a name to the file, se-
lect Web Archive, Single File (*.mht) in the Save 
As Type drop-down menu, and click Save. Not all 
Web pages accommodate this method, so you 
might have to use the previous option 


